
M A Economics 
 PROGRAM LEARNING OUTCOMES 
Specifically, upon successful completion of the program students will be able: 
1. Gaining Access to Existing Knowledge: Students are able to create a continuous 
learning environment for engaging themselves to update with new knowledge in 
Economics. Locate published research in economics and related fields; locate 
information on particular topics and issues in economics; search out economic data as 
well as information about the meaning of the data and how they are derived. 
2. Displaying Command of Existing Knowledge: Students are able to demonstrate 
knowledge of theoretical and empirical bases underpinning the construction, 
implementation and interpretation of Economic theories and assessment techniques, 
and be able to assess the Economic and social consequences regarding the same. 
Summarise (in a 2-minute monologue or a 300-word written statement) what is known 
about the current condition of the economy; summarise the principal ideas of an 
eminent living economist; summarise a current controversy in the economics literature; 
state succinctly the dimensions of a current economic policy issue; explain key 
economic concepts and describe how they can be used. 
3. Displaying Ability to Draw Out Existing Knowledge: Write a precis of a published 
journal article; read and interpret a theoretical analysis, including simple mathematical 
derivations, reported in an economics journal article; read and interpret a quantitative 
analysis, including regression results, reported in an economics journal article; show 
what economic concepts and principles are used in economic analyses published in 
articles from newspapers and newsmagazines. 
4. Utilising Existing Knowledge to Explore Issues: To take a rigorous, quantitative 
approach to solve economic problems and to build and test economic models, using 
sophisticated economics tools. Prepare a written analysis (of say, 5 pages) of a current 
economic problem; prepare a decision memorandum (of say, 2 pages) for a superior 
that recommends some action on an economic decision faced by the organisation. 
5. Creating New Knowledge: Think critically, independently and creatively to synthesise 
concepts to formulate cases, issues, identify and formulate a question or series of 
questions about some economic issues that will facilitate investigation of the issue; 
prepare a 5-page proposal for a research project; complete a research study whose 
results are contained in a published paper. 

M A English 

Aim of the Programme: The programme aims to develop students’ competence with 
reference to Literatures/Narratives in English, and also an awareness regarding both the 
historicity and contemporaneity of ‘language/communication’ and its interdisciplinary and 
global cultural aftermaths. The programme prepares students to reflect on the social and 
ethical dimensions of research and for careers in secondary and higher education, content 
development, creative visualisations, publishing, and translation. 

M Com 
Programme Outcome 
M.Com degree programme offered by University is outcome based and the outcomes expected are 
as follows: 



PO1 Enhancing the horizon of knowledge so as to enable the learners to carry out qualitative 
research and pursue academic or professional careers. 
PO2 Developing problem analysis skills and knowledge and applying the same in real life situation. 
PO3 Using research knowledge and aptitude acquired in the course of study for solving socially 
relevant problems 
PO4 Understanding the role and applicability of knowledge acquired in the context of society, 
environment and sustainable development sticking on to the ethics and values. 
PO5 Developing effective communication skills and ability to work in teams by strengthening 
group dynamics 
PO6 Fostering ability to engage in life long learning, demonstrating empathetic social concern, 
contributing to the development of nation, by making sure of awareness gained on various issues. 
Programme Specific Outcome 
PSO1 Inculcating managerial skills and theoretical knowledge for managing business units with 
special focus on functional areas of business and management. 
PSO2 Imparting advanced accounting knowledge and skills and provide awareness regarding latest 
developments in the field of accounting. 
PSO3 Enabling learners to acquire advanced theoretical knowledge on research methods and 
techniques and also developing capabilities in the application of research in solving business related 
problems. 
PSO4 Acquisition of expertise in specialised fields like finance, taxation, marketing, management 
and information technology. 
PSO5 Development of quantitative aptitude and analytical skills of the learner. 
PSO6 Facilitating learner to pursue career in professional areas of commerce and 
management such as taxation, financial services, consultancy etc. 

Dimensions and Methodology of Business Studies 
Objectives 
• To understand business and its role in society 
• To have an understanding of Business ethics and CSR 
• To comprehend the business environment and various dimensions 
• To familiarise Technology integration in business 
• To introduce the importance and fundamentals of business research 
Financial Accounting-1 
Objective: To equip the students with the skill of preparing accounts and financial statements of 
various types of business units other than corporate undertakings. 
Corporate Regulations and Administration 
Objective: To familiarise the students with the management and administration of joint stock 
companies in India as per Companies Act, 2013 
Banking and Insurance  
Objective: To familiarise the students with the basic concepts and practice of banking and the 
principles of Insurance 
Financial Accounting -II 
Objective: To acquaint the students with the preparation of books of accounts of various types of 
business 
activities and application of important accounting standards 
Business Regulatory Framework 
Objective: The course is intended to familiarise the students with the legal framework influencing 
business decisions. 



Business Management 
Objectives: To familiarise the students with concepts and principles of management. 
Principles of Business Decisions 
Objective: The course is intended to familiarise the students with the economic concepts and 
principles underlying business decision making 
Corporate Accounts 
Objective: To make the students familiarise with corporate accounting procedures and to understand 
the accounting for banking companies. 
Quantitative Techniques for Business 
Objective: To make the students understand the role of statistics and quantitative techniques in 
business and familiarise them with basic tools applied 
Financial Markets and operations 
Objective: The course is intended to familiarise the students with financial market operations in 
India 
Marketing Management  
Objective: The objective of this course is to provide a sound understanding of the basic principles of 
marketing management and their applications in the business and industry. 
Corporate Accounts-II 
Objective: To equip the students with the preparation of financial statements of insurance 
companies and to understand the accounting procedure for reconstruction and liquidation of 
companies. 
Quantitative Techniques for Business-II 
Objective: The objective of this course is to familiarise the students with more advanced tools of 
data analysis and forecasting and also to have an understanding of the fundamentals of theory of 
probability 
Entrepreneurship Development and Project Management  
Objectives: 
To develop entrepreneurial spirit among students 
To empower students with sufficient knowledge to start up their venture with confidence 
To mould young minds to take up challenges and become employer than seeking employment and 
to make them aware of the opportunities and support for entrepreneurship in India 
Cost Accounting-1 
Objectives: To familiarise the students with cost concepts and to make the students learn the 
Fundamentals of cost accounting as a separate system of accounting. 
Financial Management 
Objectives: 
To familiarise the students with the functional areas and principles of financial management. 
Cost Accounting II 
Objectives: 1 To acquaint the students with different methods and techniques of costing. and to 
enable the students to identify the methods and techniques applicable for different types of 
industries. 
Advertisement and Sales Management 
OBJECTIVE- To make the students aware of the strategy, concept and methods of advertising and 
sales promotion. 
Auditing and Assurance 
objectives: 
1. To familiarise the students with the principles and procedure of auditing. 
2. To enable the students to understand the duties and responsibilities of auditors and to undertake 



the work of auditing. 
Management Accounting 
Objective: To acquaint the students with management accounting techniques for the analysis and 
interpretation of financial statements and to study the basic framework of financial reporting. 
Goods and Services Tax 
Course objective : To give the students a general understanding of the GST law in the country with 
a practical perspective and employability to the students in the commercial tax practices. 
Financial Services 
Objectives: 1. To provide the students with an overall idea of financial services available in the 
country and to create an understanding about recent trends in financial services sector. 
Income Tax-I 
Objective :To familiarise the students with Income Tax Act 1961 and to enable the students to 
compute Income taxable under the first three heads of Income. 
Income Tax-II 
Objective- To have an understanding of determination of Total Income and tax payable and to get an 
overview regarding returns to be filed by an individual and also assessment procedure 


